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With the deepening of enterprise information, more and more small and medium 
enterprises have gradually application of computer network technology to the 
operation and management of the company's business in. Traditional management 
methods and mode of operation has been difficult to adapt to market competition and 
social needs further development, scientific and efficient management is an important 
foundation for the modern enterprise survival. Therefore, as the future development 
trend of outdoor advertising LED outdoor media advertising need is a computer 
network support, use NMS achieve the management of advertising operations of 
maintenance is the inevitable choice. 
In this dissertation, a practical business application of LED outdoor advertising 
operator as the background, design and implement a set of LED media advertising 
operations and management information system, aimed at achieving product and 
media resource information collection, storage, interactive, advertising sales process 
recording, tracking real-time online management LED media advertisement program, 
query statistics and system user permission settings and other data operations, to 
achieve "intelligent, digital" and "centralized control, unified management" purposes, 
the basic function of the set of systems to meet the many advertising companies 
demand for advertising operations management. 
LED media advertising operations and management information system is a set 
of databases, the Internet, and multimedia and other embedded technology in one 
system. Firstly, we analyze the overall demand for LED media advertising operations 
and management information system proposed using B / S architecture model of 
system-building program, the page presentation layer, business logic, data access 
layer three-tier architecture components. Thesis JAVA language systems involved, JSP 
technology and the Oracle database technology, network architecture of the system, 
function modules, database, hardware architecture, and security and secrecy carried 
out a detailed analysis and design, and describes the system implementation and 















production processes, improve work efficiency and quality of service companies, but 
also effectively enhance the company media advertising value and enhance business 
competitiveness in the market for advertisers to provide a more large-scale, high 
efficiency of Advertising Services. 
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第 1 章 绪 论 
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第 1 章 绪 论 
3 
本文主要探讨针对 LED 媒体广告运营管理信息系统的设计与实现过程，结
合对目前 LED媒体广告运营管理的研究，设计出一套适合对 LED 媒体广告运营
进行管理的软件方案，系统的运行最终满足了大部份 LED 广告运营商的业务管
理需求，真实做到“智能化、数字化”以及“集中控制、统一管理”。 
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